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1. Transition and future of media that Cmix proposes
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Rampancy of piracy

Profit not corresponding to 

distribution cost

Immature industry standard

The growth of wholesome media like Media 1.0 reappears

Cmix achieves ñMedia 3.0ò

Cmix system is designed to achieve ALL-WIN 

model for contents holder, user, and advertiser 

from the beginning



2. Description of ñMedia 3.0ò
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* Cmix has the patent that achieves Media 3.0

When user double-clicks file, 

video is reproduced on 

Website that contents holder 

have specified

video file

video file

Birth of new video media business cycle
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Your  video files
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